
Peran Media Sosial Tiktok dan
Kredibilitas Influencer
Terhadap Keputusan

Pembelian Melalui Ekuitas
Merek Pada Produk Erigo

by Fauzi Dermawan Tutupoho

Submission date: 19-May-2024 10:50PM (UTC-0500)
Submission ID: 2383675133
File name: profit_vol_3_no_2_mei_2024_hal_178-193.pdf
(774.55K)
Word count: 6030
Character count: 38539



8

18

27

29

33

67



1

8

10

38

58



6

16

17

24

31

45

54

56

57

68



1

42

50

61

65



2

2

4

7

19

30

35

39

48

55

64



1

14

23

52 62



3

12

22

32

47

49

63



1

2

6

9

9

11

20

20

25

26

40



5

13

21

34

51

59

60

66



1

13

53



43



1

5

7

11

15

28

36

37

41

46



44









20%
SIMILARITY INDEX

17%
INTERNET SOURCES

13%
PUBLICATIONS

6%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

Peran Media Sosial Tiktok dan Kredibilitas Influencer
Terhadap Keputusan Pembelian Melalui Ekuitas Merek Pada
Produk Erigo
ORIGINALITY REPORT

PRIMARY SOURCES

repository.unej.ac.id
Internet Source

jurnal.peneliti.net
Internet Source

Agus Syarif, Istiqomah Malinda SB, Maulidia
Imastary Tan, Agesha Marsyaf. "PENGARUH
KARAKTERISTIK KEWIRAUSAHAAN TERHADAP
KINERJA USAHA MIKRO DAN KECIL MELALUI
PENERAPAN MANAJEMEN USAHA DI KOTA
JAMBI", Jurnal Manajemen Terapan dan
Keuangan, 2022
Publication

repository.upnjatim.ac.id
Internet Source

Submitted to Universitas Jenderal Soedirman
Student Paper

ojs.stiami.ac.id
Internet Source



7 <1%

8 <1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

Submitted to STIE Perbanas Surabaya
Student Paper

riset.unisma.ac.id
Internet Source

Norbertus Citra Irawan, Kurniawati
Darmaningrum, Zandra Dwanita Widodo,
Reza Ridho Putranto, Salma Alya Hanifah.
"Pengaruh Pengetahuan Hijau dan
Religiusitas Terhadap Eco-Inovasi Produk
Berbahan Baku Etnobotani Lokal", JURNAL
AGROINDUSTRI HALAL, 2024
Publication

digilib.esaunggul.ac.id
Internet Source

Wisnu Triatmojo, Fathorrahman ., Theresia
Pradiani. "PENGARUH LOKASI DAN SOCIAL
MEDIA MARKETING MELALUI BRAND IMAGE
TERHADAP KEPUTUSAN GENERASI Z UNTUK
MEMBELI PAKET MENGINAP DI ATRIA HOTEL
GADING SERPONG", Jurnal Ilmiah Riset
Aplikasi Manajemen, 2023
Publication

ejournal.upnvj.ac.id
Internet Source

jurnal.unmuhjember.ac.id
Internet Source



14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

ocs.unud.ac.id
Internet Source

jmm.unram.ac.id
Internet Source

Submitted to Universitas Islam Negeri Raden
Fatah
Student Paper

Submitted to Universitas Pendidikan
Indonesia
Student Paper

journal.arimbi.or.id
Internet Source

research.kalbis.ac.id
Internet Source

Dhea Nofa Lestiyani, Sugeng Purwanto.
"Analisis Pengaruh Influencer Marketing dan
Brand Love terhadap Keputusan Pembelian
Produk Skincare Skintific", BUDGETING :
Journal of Business, Management and
Accounting, 2023
Publication

Submitted to UIN Maulana Malik Ibrahim
Malang
Student Paper

dinastirev.org
Internet Source



23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

es.scribd.com
Internet Source

garuda.kemdikbud.go.id
Internet Source

qdoc.tips
Internet Source

Wira Hardiansyah, Susie Suryani. "Pengaruh
Sikap Konsumen dan Lifestyle Terhadap
Kepuasan Pelanggan Coffeeshop Melalui
Keputusan Pembelian pada Mahasiswa di
Kota Pekanbaru", Al Qalam: Jurnal Ilmiah
Keagamaan dan Kemasyarakatan, 2024
Publication

exsys.iocspublisher.org
Internet Source

journal.stieamkop.ac.id
Internet Source

jurnaluniv45sby.ac.id
Internet Source

www.grafiati.com
Internet Source

www.localstartupfest.id
Internet Source

Arlin Tri Hastiana, Rifelly Dewi Astuti. "Analisis
Pengaruh Kredibilitas Influencer Marketing



33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

Terhadap Minat Beli Pada Industri Skincare
Merek Lokal Indonesia", Journal of Economic,
Bussines and Accounting (COSTING), 2023
Publication

Dhea Nofa Lestiyani, Sugeng Purwanto.
"Analisis Pengaruh Influencer Marketing dan
Brand Love terhadap Keputusan Pembelian
Produk Skincare Skintific", El-Mal: Jurnal
Kajian Ekonomi & Bisnis Islam, 2023
Publication

Guruh Marhaenis Handoko Putro, Suryani Yuli
Astuti, Ninik Masadah, Amrizal Imawan, Devi
Febrianti, Ira Megasyara, Eva Wany. "Faktor
yang Mempengaruhi Harga Saham: Bukti
Empiris dari Indonesia", Journal of Culture
Accounting and Auditing, 2023
Publication

Safitri, Lailatul Annahar. "Peran Digital
Knowledge Sharing dan Work Engagement
Terhadap Organizational Performance Melalui
Innovation Capability", Universitas Islam
Sultan Agung (Indonesia), 2023
Publication

download.garuda.kemdikbud.go.id
Internet Source

journal.laaroiba.ac.id
Internet Source



38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

47

repository.umpalopo.ac.id
Internet Source

repository.usu.ac.id
Internet Source

Azfa Mutiara Ahmad Pabulo. "ANALISIS
PERSEPSI BMT PENGGUNA TERHADAP
KUALITAS JASA PELAYANAN PPOB ABSINDO",
Jurnal Akuntansi, 2016
Publication

Winaryo, Eko. "Model Penguatan Brand
Loyalty Melalui Brand Awareness, Perceived
Value dan Brand Image", Universitas Islam
Sultan Agung (Indonesia), 2024
Publication

aunilo.uum.edu.my
Internet Source

ejournal.asaindo.ac.id
Internet Source

ejurnal.seminar-id.com
Internet Source

groeduacademy.com
Internet Source

journal.ipb.ac.id
Internet Source

proceeding.sentrinov.org
Internet Source



<1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

53 <1%

54

prosiding.unipma.ac.id
Internet Source

repository.ipb.ac.id
Internet Source

zubednew13.blogspot.com
Internet Source

Muhammad Fadil, Farida Efriyanti. "Pengaruh
Fitur Customer Review dan Persepsi Risiko
Terhadap Keputusan Pembelian pada
Pengguna Shopee (Studi pada Mahasiswa
Universitas Bandar Lampung Prodi
Manajemen Angkatan 2019)", Jurnal EMT
KITA, 2023
Publication

Roro Aditya Novi Wardhani , Shendy Andrie
Wijaya. "Sikap Wanita Pekerja Pengrajin Batik
terhadap Profesinya ditinjau Dari Keadaan
Sosial Ekonomi di Sumberjambe Jember",
EQUILIBRIUM : Jurnal Ilmiah Ekonomi dan
Pembelajarannya, 2018
Publication

doaj.org
Internet Source

eprints.undip.ac.id
Internet Source



<1%

55 <1%

56 <1%

57 <1%

58 <1%

59 <1%

60 <1%

61 <1%

62 <1%

63 <1%

64 <1%

65 <1%

eprints.uns.ac.id
Internet Source

id.berita.yahoo.com
Internet Source

id.scribd.com
Internet Source

journal.apmai.org
Internet Source

media.neliti.com
Internet Source

ojs.uma.ac.id
Internet Source

ojs.uph.edu
Internet Source

ojs2.polimedia.ac.id
Internet Source

repository.its.ac.id
Internet Source

repository.untar.ac.id
Internet Source

Ristanto Wahyu Nugroho, Salman Faris
Insani, Bambang Nur Cahyaningrum.



66 <1%

67 <1%

68 <1%

Exclude quotes Off

Exclude bibliography On

Exclude matches Off

"Pengaruh Asosiasi Merek, Loyalitas Merek,
Kesadaran Merek dan Citra Merek terhadap
Ekuitas Merek Nike Di Media Sosial Pada
Kalangan Konsumen Muda", Journal Of
Business, Finance, and Economics ( JBFE),
2020
Publication

Sandy Frans Kurniawan, Hepiana Patmarina.
"Pengaruh Perilaku Konsumen Terhadap
Keputusan Pembelian Sembako Pada PT Sinar
Setia di Bandar Lampung", Jurnal EMT KITA,
2024
Publication

Aditya Fahmi. "Pengaruh Social Media
Marketing, Brand Image dan Lifestyle
Terhadap Purchase Decision pada Produk
Starbucks", Jurnal Simki Economic, 2023
Publication

Dodi Ria Atmaja, Pungky Rahayu. "The Effect
of Celebrity Endorsement and Sosial Media
Marketing on Purchase Intention Skincare
Product in Tiktok Shop", Majalah Ilmiah Bijak,
2023
Publication




