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ABSTRACT. This research aims to investigate how digital marketing strategies, integration of artificial 

intelligence (AI), creative approaches, and tax incentives influence the profitability of micro, small, and medium 

enterprises (MSMEs). The study employs a qualitative research model to delve into the intricate dynamics of 

these factors. Sampling techniques involve purposive selection of MSME owners, managers, and relevant 

stakeholders. Data analysis is conducted through thematic coding and narrative synthesis to uncover patterns, 

insights, and implications. The findings illuminate the nuanced interplay between digital marketing strategies, 

AI utilization, creativity, and tax incentives in shaping the profitability of MSMEs, providing valuable insights 

for practitioners, policymakers, and researchers. 
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INTRODUCTION 

In today's rapidly evolving business landscape, micro, small, and medium enterprises 

(MSMEs) play a crucial role in driving economic growth, innovation, and job creation 

worldwide. However, these enterprises often face numerous challenges in maintaining 

profitability and competitiveness. Among these challenges are the complexities of digital 

marketing, the integration of artificial intelligence (AI), fostering creativity, and navigating 

tax regulations. Understanding the intricate relationship between these factors and MSME 

profitability is essential for guiding strategic decisions and policy interventions. The advent 

of digital technologies has revolutionized the way businesses market their products and 

services. Digital marketing encompasses a broad range of strategies and channels, including 

social media, search engine optimization (SEO), email marketing, and content creation. 

Leveraging these tools effectively can significantly enhance a company's visibility, customer 

engagement, and revenue generation (Chaffey & Smith, 2020). However, for MSMEs with 

limited resources and expertise, devising and implementing digital marketing strategies can 

be daunting (Fernández-Cavia et al., 2018). 

Furthermore, the integration of AI technologies offers unprecedented opportunities for 

MSMEs to optimize their operations, personalize customer experiences, and streamline 

decision-making processes. AI-powered tools such as chatbots, predictive analytics, and 
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recommendation engines can help MSMEs analyze vast amounts of data, identify patterns, 

and anticipate market trends (Arnerić et al., 2020). Nevertheless, adopting and integrating AI 

solutions require substantial investments in technology infrastructure, skills development, and 

organizational change management (Schöning et al., 2019). 

In addition to embracing digitalization and AI, fostering creativity is crucial for 

MSMEs to differentiate themselves in competitive markets and develop innovative products 

or services. Creativity involves the generation of novel ideas, problem-solving, and the ability 

to think outside the box (Amabile, 1996). Cultivating a culture of creativity within MSMEs 

empowers employees to explore new possibilities, experiment with unconventional 

approaches, and drive continuous improvement (Anderson et al., 2014). However, nurturing 

creativity requires supportive leadership, a conducive work environment, and mechanisms for 

rewarding and recognizing innovative efforts (Shalley et al., 2004). 

Moreover, navigating tax regulations and leveraging incentives can significantly 

impact the financial performance and sustainability of MSMEs. Tax incentives, such as tax 

credits, deductions, and exemptions, are designed to stimulate investment, innovation, and 

job creation (PwC, 2020). Strategic tax planning and compliance can help MSMEs minimize 

their tax burden, optimize their cash flow, and reinvest savings into growth-oriented 

initiatives (Oats et al., 2021). However, understanding the complex tax landscape and 

maximizing available incentives require expertise in tax law, financial management, and 

regulatory compliance (Cummings et al., 2020). While existing research has examined each 

of these factors in isolation, there is a paucity of comprehensive studies that explore their 

collective impact on the profitability of MSMEs. By conducting a qualitative investigation 

encompassing digital marketing strategies, AI integration, creativity, and tax incentives, this 

study seeks to fill this gap in the literature. Through in-depth interviews, thematic analysis, 

and narrative synthesis, we aim to uncover the interplay between these factors and their 

implications for MSME profitability. 

Understanding how MSMEs navigate the complexities of digital marketing, harness 

the potential of AI technologies, foster creativity, and optimize tax incentives can inform 

policymakers, business leaders, and support organizations in developing tailored 

interventions and support mechanisms. By empowering MSMEs with the knowledge, tools, 

and resources to leverage these factors effectively, we can enhance their resilience, 

competitiveness, and contribution to economic development. 

 

 



 
 

e-ISSN: 963-5225-p-ISSN: 2963-5284, Hal 393-402 
 

395 

 
 

 

LITERATURE REVIEW 

The profitability of micro, small, and medium enterprises (MSMEs) is influenced by 

various internal and external factors, including digital marketing strategies, AI integration, 

creativity, and tax incentives. Research indicates that effective digital marketing strategies 

can significantly enhance MSMEs' visibility, customer engagement, and revenue generation 

(Chaffey & Smith, 2020). Micro, small and medium enterprises that integrate sustainable 

business practices into business strategy may gain benefit from lower costs, reduced risks and 

new opportunities (Ruslaini, 2021). For instance, a study by Fernández-Cavia et al. (2018) 

found that MSMEs leveraging social media platforms and search engine optimization (SEO) 

experienced increased online visibility and customer acquisition. 

The integration of artificial intelligence (AI) technologies presents promising 

opportunities for MSMEs to optimize operations and improve decision-making processes 

(Arnerić et al., 2020). Previous research has demonstrated that AI-powered tools, such as 

chatbots and predictive analytics, can enhance efficiency and productivity within MSMEs 

(Schöning et al., 2019). However, the successful adoption and integration of AI require 

organizational readiness, investment in technology infrastructure, and skills development 

(Arnerić et al., 2020). 

Moreover, fostering creativity within MSMEs is essential for driving innovation and 

differentiation in competitive markets (Anderson et al., 2014). The financial knowledge of 

micro small and medium enterprises in Jakarta had a partial influence on financial 

management behavior as well as personality variables showing an effect on financial 

management behavior (Yessica Amelia et al., 2023). Studies have shown that cultivating a 

creative work environment empowers employees to generate innovative ideas and solutions 

(Shalley et al., 2004). For example, Anderson et al. (2014) found that MSMEs with 

supportive leadership and open communication channels exhibited higher levels of creativity 

and innovation. 

In addition to digital marketing and creativity, tax incentives play a crucial role in 

shaping MSME profitability. Promotion has an influence on consumer purchasing decisions 

to buy shoe products at the Rise and Risk online store (Sina, A.F.,& Hadi, S. P., 2023). Tax 

policies can influence investment decisions, cash flow management, and overall financial 

performance (PwC, 2020). Tax incentives for income tax, income levels, and tax penalties 

simultaneously have a significant influence on taxpayer compliance   (Muhammad Rizal; 

Filipus G, 2022). Research suggests that strategic tax planning and compliance can help 

MSMEs minimize tax liabilities and maximize available incentives (Oats et al., 2021). 
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However, navigating the complex tax landscape requires expertise in tax law and regulatory 

compliance (Cummings et al., 2020). 

Despite the growing body of literature on each of these factors individually, there is 

limited research that comprehensively examines their collective impact on MSME 

profitability. By conducting a qualitative investigation encompassing digital marketing 

strategies, AI integration, creativity, and tax incentives, this study aims to address this gap in 

the literature. Through in-depth interviews and thematic analysis, we seek to explore the 

interconnectedness of these factors and their implications for MSMEs' financial performance 

and sustainability. 

METHODOLOGY 

This qualitative study employs a phenomenological research approach to explore the 

impact of digital marketing strategies, AI integration, creativity, and tax incentives on the 

profitability of micro, small, and medium enterprises (MSMEs). 

The population of interest includes owners, managers, and key stakeholders of MSMEs 

across diverse industries. A purposive sampling technique will be utilized to select 

participants who possess relevant insights and experiences related to the research topic 

(Creswell & Creswell, 2017). Sampling criteria will consider factors such as business size, 

industry sector, geographical location, and level of digitalization. The sample size for this 

study will consist of approximately 20-30 participants, ensuring diversity in terms of business 

characteristics and perspectives. While qualitative research does not aim for statistical 

representativeness, the chosen sample size is deemed sufficient to achieve data saturation, 

where no new information or themes emerge from additional interviews (Guest et al., 2006). 

Semi-structured interviews will serve as the primary method of data collection. 

Interviews will be conducted either in person or virtually, depending on participants' 

preferences and logistical constraints. The interview protocol will be designed to elicit rich, 

detailed narratives about participants' experiences, challenges, and perceptions regarding 

digital marketing, AI integration, creativity, and tax incentives in relation to MSME 

profitability. 

Thematic analysis will be employed to analyze the interview transcripts and identify 

recurring patterns, themes, and categories within the data (Braun & Clarke, 2006). Initially, 

transcripts will be read and re-read to gain familiarity with the content. Subsequently, codes 

will be generated to systematically organize and categorize the data. Themes will be 

iteratively developed through constant comparison and interpretation of the coded data. 
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Finally, narrative synthesis will be conducted to weave together the findings and generate 

overarching insights (Thomas & Harden, 2008). By employing rigorous qualitative 

methodologies, this study aims to provide a nuanced understanding of how digital marketing 

strategies, AI integration, creativity, and tax incentives collectively influence the profitability 

of MSMEs. 

RESULTS 

The qualitative analysis revealed multifaceted insights into the impact of digital 

marketing strategies, AI integration, creativity, and tax incentives on the profitability of 

micro, small, and medium enterprises (MSMEs). Through in-depth interviews with MSME 

owners, managers, and stakeholders, several key themes emerged, shedding light on the 

complexities and interconnections of these factors. 

Participants highlighted the importance of leveraging digital marketing channels to 

enhance brand visibility and customer engagement. One respondent, the owner of a small e-

commerce venture, emphasized the role of targeted advertising in reaching niche markets and 

driving sales. Another participant, a marketing manager for a local restaurant, discussed the 

effectiveness of social media campaigns in attracting new patrons and fostering brand loyalty. 

The integration of AI technologies was perceived as a transformative force in 

optimizing operational efficiency and customer service. A technology startup founder 

described how implementing AI-powered chatbots streamlined customer inquiries and 

reduced response times. Similarly, a manufacturing firm executive shared insights into using 

predictive analytics to optimize production schedules and minimize resource wastage. 

Participants underscored the importance of fostering a culture of creativity and 

innovation within MSMEs to stay competitive in dynamic markets. An art gallery owner 

emphasized the role of creative collaborations with local artists in attracting diverse clientele 

and generating buzz. Additionally, a software development team lead discussed how 

encouraging employees to experiment with new ideas led to the development of innovative 

software solutions. 

Tax incentives were recognized as valuable mechanisms for optimizing cash flow and 

reinvesting savings into business growth. A small business owner highlighted the significance 

of tax credits for research and development activities, which enabled them to invest in 

product innovation and expansion. Another participant, a financial advisor, discussed the 

strategic use of tax deductions to mitigate overall tax liabilities and maximize profitability. 
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Overall, the qualitative findings underscored the interconnectedness of digital 

marketing strategies, AI integration, creativity, and tax incentives in shaping the profitability 

and sustainability of MSMEs. By strategically leveraging these factors, MSMEs can enhance 

their competitive advantage, adapt to market dynamics, and thrive in an increasingly digital 

and innovation-driven landscape. 

DISCUSSION 

This study shed light on the intricate dynamics of digital marketing strategies, AI 

integration, creativity, and tax incentives in influencing the profitability of micro, small, and 

medium enterprises (MSMEs). Through thematic analysis of interview data, this discussion 

will delve into the implications of these findings, drawing comparisons with existing 

literature and highlighting key insights for practitioners and policymakers. 

Integration of Digital Marketing Strategies: 

The findings underscored the significance of digital marketing strategies in enhancing 

MSMEs' visibility, customer engagement, and revenue generation. Consistent with previous 

research (Chaffey & Smith, 2020), participants emphasized the effectiveness of targeted 

advertising, social media campaigns, and search engine optimization (SEO) in reaching target 

audiences and driving sales. These findings align with studies demonstrating the positive 

impact of digital marketing on MSME performance (Fernández-Cavia et al., 2018). 

Moreover, the qualitative insights revealed the importance of personalized and interactive 

content in fostering brand loyalty and customer relationships. Participants discussed the value 

of engaging with customers through interactive social media posts, live chats, and email 

newsletters. These findings resonate with research highlighting the role of customer 

engagement in driving purchase intentions and brand advocacy (Kumar et al., 2016). 

Integration of AI Technologies: 

The integration of AI technologies emerged as a transformative strategy for enhancing 

operational efficiency and customer service within MSMEs. Participants shared experiences 

of using AI-powered tools such as chatbots, predictive analytics, and recommendation 

engines to automate routine tasks, analyze data, and personalize customer experiences. These 

findings align with previous studies highlighting the potential of AI to drive productivity 

gains and cost savings in diverse industries (Arnerić et al., 2020). Furthermore, the qualitative 

insights revealed the strategic role of AI in facilitating data-driven decision-making and 

enabling proactive business strategies. Participants discussed how AI-powered analytics 

helped them anticipate market trends, identify growth opportunities, and mitigate risks. These 
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findings corroborate research emphasizing the importance of data-driven decision-making for 

organizational performance and competitiveness (Bughin et al., 2018). 

This research analysis highlighted the critical role of fostering a culture of creativity 

and innovation within MSMEs to adapt to changing market dynamics and differentiate from 

competitors. Participants shared experiences of encouraging employee creativity through 

open communication, collaborative projects, and rewards for innovative ideas. These findings 

align with research emphasizing the positive impact of creative work environments on 

organizational performance and adaptability (Anderson et al., 2014). Moreover, the 

qualitative insights revealed the strategic value of leveraging external partnerships and 

collaborations to fuel innovation within MSMEs. Participants discussed the benefits of 

collaborating with external partners, such as local artists, universities, and research 

institutions, to access new ideas, resources, and markets. These findings resonate with studies 

highlighting the importance of open innovation and collaborative networks for driving 

innovation and competitiveness (Chesbrough, 2003). 

Tax incentives emerged as important mechanisms for optimizing cash flow, reducing 

tax liabilities, and fostering investment and growth within MSMEs. Participants shared 

experiences of strategically leveraging tax credits, deductions, and exemptions to reinvest 

savings into business expansion, research and development, and employee training. These 

findings align with research highlighting the positive impact of tax incentives on business 

investment, innovation, and economic growth (PwC, 2020). Moreover, this research insights 

revealed the importance of proactive tax planning and compliance to maximize available 

incentives and minimize tax risks. Participants discussed the challenges of navigating 

complex tax regulations and the benefits of seeking professional tax advice to ensure 

compliance and optimize tax outcomes. These findings resonate with studies emphasizing the 

importance of tax planning and compliance for business sustainability and competitiveness 

(Cummings et al., 2020). 

Comparing the findings of this study with existing literature highlights several 

consistent themes and insights. Previous research has also emphasized the positive impact of 

digital marketing strategies, AI integration, creativity, and tax incentives on MSME 

performance and profitability (Arnerić et al., 2020; Chaffey & Smith, 2020; Anderson et al., 

2014; PwC, 2020). However, this study provides nuanced insights into the interconnectedness 

of these factors and their implications for MSMEs' strategic decision-making and 

competitiveness. Furthermore, the qualitative approach adopted in this study allowed for a 

deep exploration of participants' experiences, perspectives, and challenges related to digital 
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marketing, AI integration, creativity, and tax incentives. By capturing rich, contextualized 

data through in-depth interviews, this study offers valuable insights that complement 

quantitative research findings and provide a holistic understanding of the complex dynamics 

shaping MSME profitability. 

The findings of this study have several implications for practitioners, policymakers, 

and support organizations involved in promoting MSME growth and competitiveness. Firstly, 

MSMEs can benefit from adopting an integrated approach to digital marketing, AI 

integration, creativity, and tax planning to enhance their competitive advantage and 

profitability. Secondly, policymakers can design targeted policies and incentives to support 

MSMEs in leveraging digital technologies, fostering innovation, and optimizing tax 

outcomes. Thirdly, support organizations can offer capacity-building programs, training, and 

advisory services to help MSMEs develop digital marketing capabilities, integrate AI 

technologies, foster creativity, and navigate tax regulations effectively. 

In conclusion, this qualitative study provides valuable insights into the complex 

interplay of digital marketing strategies, AI integration, creativity, and tax incentives in 

shaping the profitability of MSMEs. By understanding and leveraging these factors 

strategically, MSMEs can enhance their competitiveness, adaptability, and sustainability in 

an increasingly digital and dynamic business environment. 

CONCLUSION 

In conclusion, this qualitative study explored the impact of digital marketing 

strategies, AI integration, creativity, and tax incentives on the profitability of micro, small, 

and medium enterprises (MSMEs). The findings provide valuable insights into the 

interconnectedness of these factors and their implications for MSME competitiveness and 

sustainability. The integration of digital marketing strategies emerged as a critical 

determinant of MSMEs' visibility, customer engagement, and revenue generation. Effective 

utilization of social media, SEO, and targeted advertising can significantly enhance MSMEs' 

market reach and brand reputation. Similarly, the integration of AI technologies offers 

opportunities for MSMEs to optimize operations, personalize customer experiences, and 

anticipate market trends. By leveraging AI-powered tools such as chatbots and predictive 

analytics, MSMEs can enhance efficiency, productivity, and decision-making. 

Moreover, fostering a culture of creativity and innovation within MSMEs is essential 

for differentiation and adaptability in dynamic markets. Collaboration with external partners, 

such as artists and research institutions, can stimulate fresh ideas and drive product 
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innovation. Additionally, optimizing tax incentives can help MSMEs maximize cash flow, 

reduce tax liabilities, and reinvest savings into growth-oriented initiatives. However, this 

study has several limitations that warrant consideration. Firstly, the qualitative nature of the 

research limits generalizability, as findings may not be representative of all MSMEs. 

Secondly, the sample size and selection criteria may have influenced the breadth and depth of 

insights obtained. Future research could employ larger and more diverse samples to enhance 

the robustness of findings. Additionally, the study focused primarily on MSME perspectives, 

overlooking potential insights from other stakeholders such as policymakers and industry 

experts. 

Despite these limitations, this study contributes to the existing literature by providing 

nuanced insights into the complex dynamics shaping MSME profitability. By understanding 

and leveraging the interconnectedness of digital marketing strategies, AI integration, 

creativity, and tax incentives, MSMEs can enhance their competitive advantage and drive 

sustainable growth in an increasingly digital and innovation-driven business environment. 
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